























reception and waliting, meeting rooms, operative areas for the
administrative staff, operative spaces for consultants, team
rooms for consultants, partner rooms, lounge/break areas.

The reception, on the fourth floor, is a space of striking
minimalism. The large diagonal counter creates a direct visual
connection with people about to enter the new offices, looking
towards the large wall in black stone where the mission of the
client is engraved.

Directly connected fo the reception area, the four meeting
rooms boast the best views. For these spaces, the design
focuses on minimal zones, in which tatami mats on the floor
mark the transition from the ‘hardness’ of micro-cement and a
new state of calm and concentration. The setting is completed
by ceilings made entirely with sound-absorbing panels in
fabric, with pale hues. For the décor, the designers have
opted for custom carpentry in white, incorporating the most
advanced technologiss for video calls, remote coifaboration
and sharing of information.

The offices of the administrative staff are placed on the fong
corridor that connects the reception zone to the team room
area and the vertical access to the fifth floor, while the partner
rooms occupy a more private portion of this level,

The fifth floor, which due to the arrangement of the spaces
offered a more natural image area, has been transformed into
the operative core of the new offices. It contains four additional
team rooms, a small fitness area, a break zone, a large lounge
and two terraces, one for events, the other for internal use.
The lounge space stands out for two features: a cabinet

with a length of about 25 meters with extractable elerments
like ottomans, folding tables, planters, monitors and other
technological elements, and a ceiling entirely clad in sound-
absorbing panels in blue fabric. These measures have made
it possible to reproportion the width and to enhance the low
ceiling, making the lounge into a pleasant space available for
meetings or informal activities, reading during moments of
relaxation or simply taking a break when bad weather prevents
use of the two terraces on this level.

The headquarters is the reference point around which to
organize the activities of public refations, collaboration

and social interaction, but it is not the fulcrum of individual
operations. The workstations are freely accessible, and
consulitants can work formally or informally in a fluid way. The
seqguence of classic workspaces with desks and lounge areas
with settees, plants, etc., helps to bring dynamism to the
working day and to increase interaction among employees.

Interior design and criteria of choice of materials

To select the materials and colors, the designers have focused
on the historicai-geographical context of the site and the
identity of the brand. Rome and its architecture are suggested
in specific choices, spread throughout the project: from the
continuous flooring in beige micro-cement, inspired by the
floors with large travertine slabs of the classical era, to the wall
clad in pale stone crafted with grooves and slight carvings,
which along the main corridors evoke the skillful decorative
workmanship of Roman columns; all the way to the contrast
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between the black of the lighting fixtures and the white of the
walls and ceilings, a reminder of the patterns of black and
white tiles in many mosaics from the Roman era.

Rome and its parks are reflected in another accent: the
vegetation, which is always present and never random. A large
vertical green wali (7.6 m long, 2.9 m wide) is the protagonist
of one of the lounge areas on the fourth floor, the only one
without views towards the outside. The wall thus becomes an
alternative outlook, that constantly changes over fime.

Piants are also seen in all the operative and meeling areas. In
the cperative rooms the desks have solutions for separation of
the workstations using planters placed between one position
and the next; the team rooms, partner rooms and meeting
rooms are all decorated with pots containing plants selected
in relation to the available space, the natural lighting and the
function of the room. Finally, on the terraces of the fifth floor
custom sofas have been designed for the entire length,
combined with waterproofed steel planters fo create a green
fifter between Inside and outside.

The reference to brand identity relies on the use of the color
blue, an aesthetic accent of the project that sets the tone of the
main spaces and relaxation areas: the seating in the meeting
rooms, the sound-absorbing panels on the walls and ceflings
of the lounges, the full-height doors clad in fabric in the partner
rooms, the inclined ceiling entire covered in panels of biue
fabric on the fifth floor.

Environmental comfort and limitation
of consumption

"The main objective of the project is the quality of the interior
spaces — says the engineer Marco Discacciati, founder of
deStudio design-engineering. — The historical-artistic character
of the building prevented the use of external mechanical
sunscreen systems, so control of the spread and penetration
of natural light is done by means of curtains integrated with
the BMS. Parallel to this, we have applied automated dimming
to afl the lighting fixtures equipped with cool sources (LEDs),
also leading to benefits in terms of fimitation of energy
consumption. Another plus, supplied by the arrangement of
building with casements opening outward, is the possibility of
having natural ventilation in all the rooms, in line with the latest
environmental certification protocols.”

Acoustic comfort has been achieved using sound-absorbing
panels faced in high-efficiency fabric. The panels are deployed
in different ways, depending on the circumstances, becoming
an aesthetic feature as well as a technical device: in the
meeting rooms they form suspended ceilings, which are easy
to open for maintenance of physical plant systems; in the team
rooms they cover one of the walls, incorporating touchscreen
monitors; in the partner rooms the wardrobes have doors
covered in sound-absorbing fabric; finally, in the lounge on the
fourth floor they completely cover the walls and ceiling, whife
in the fifth floor lounge the panels cover the whole inclined
celling, adding allure to an element that would otherwise be
seen as a drawback, |
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